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What is Stock Photography?

Stock Photography is imagery shot 
with the intention of being licensed 
for a multitude of uses.
The subject can be very specific or 
very generic.  If done correctly, 
generic images can generate more 
income over the life of the image.      



What photography 
skills are needed?



Types of Images

Generic images are defined as 
images that can be used to support 
marketing of numerous different 
moods, concepts, products or 
services.



Industry Specific

Industry Specific images are images that are created to be used in 
a certain type of ad, to market a very specific concept or 
product.  Some industries likely to generate a larger royalties are:

•Medical/Pharmaceutical industry
•Insurance industry
•Fitness
•Personal hygiene and wellness
•Destinations
•Finance & Banking
•Hospitality



Licensing fees

Images that contain people (usually paid models) are likely to 
earn you higher royalties.  These are often referred to as Lifestyle 
imagery and they earn more because they have a shorter lifespan.  
They are subject to changing makeup styles, changing hairstyles 
and of course, changes in wardrobe style.
An example of that might be a GREAT shot of someone skiing –
however, if they have last years equipment or clothes, it’s likely 
that art directors will not select your image.

Generic images will earn smaller license fees, but may earn just 
as much over a longer period of time.



How to Succeed
To succeed, you will need:
• Good camera equipment – raw conversions producing at least 40-60 

megabyte tifs
• Color-calibrated workflow
• Good Photoshop skills
• Ability to continually produce new images (you MUST be prolific)
• If shooting lifestyle images, professional models, makeup artists and 

varied locations are a must
• Shooting Food, find a food stylist
• Signed model releases (a must)
• Signed property releases (when needed)
• Single out obviously successful stock agencies and contact them to 

request their submission guidelines.
• Build a good rapport with the editor that is assigned to you.  Call 

them occasionally and ask what’s hot and what they might need.



How to Succeed – Pt. 2
Stock images are licensed several different ways:
• Rights protected – Greatest earning potential
• Royalty Free – Can be good source of income if you supply lots of images
• Microstock – Small earnings but less demanding

Decide which one is for you and seek out agencies that specialize in them, 
i.e.: Getty Images; Corbis; Jupiter Images; Masterfile or Microstock.com

Also, if you shoot images that are subject-specific, try and find an Agency 
that specializes in that topic.  Examples are: Lifestyle, Sports, Editorial, 
Nature, etc.



Do your research to determine what is selling 
and what might present a problem.

Research what is selling:  Tools to do this are right under your nose 
all day long.  Go to the library and pore through the latest and best 
selling magazines.  See what products are hot and what visual 
props and styles are used to market these products.  Analyze the 
imagery in every ad you see.

Watch the ads on television.  Although you are shooting stills, the 
planning for stills and video have very much in common.

TV ads and magazines ads generally reflect the most current 
marketing schemes and should be emulated.  Not necessarily 
copied, but interpreted through your eyes and shooting style.



If you are shooting travel destinations, 
landscapes or nature, remember it’s probably 
been done before.  Art Directors will 
deliberately look for a different perspective 
on the same old topic.  They need to present 
something new enough, different enough, to 
catch the viewers eye.

e.g. – We’ve all seen hundreds of shots of 
Maroon Bells…what are some ways you can 
shoot that shot to give them a new look? 



Some examples of Problems
Many publishers of magazines and textbooks are finding it harder 
to survive in our bad economy.  One way this might impact you is 
that your image is licensed by an end-user but they fail to pay or 
file for bankruptcy.  You must be prepared to fight for what is due 
to you, or, be prepared to accept the loss and move on.

What’s in your image:  Car-Freshener Corp. is currently suing one 
of the big-boys, Getty Images.  We’ve all seen those car air 
fresheners that look like a tree – Getty licensed an image of the 
inside of a car that included one of those hanging up.  Car-
Freshener is claiming violation of their copyright and several 
other infringements on their trademark.

We’ve become so litigious, that anything in the background of 
your image might one day be cause for being sued if this suit isn’t 
overturned.  Be careful of what is included in your images.



Research:  PACA
Picture Archive Council of America

http://www.pacaoffice.org/

• This is a great source for names & types of agents
• Industry-standard forms
• Copyright info
• Photographers rights and lots more…

This is the trade organization for the industry and it was started to 
assure that clients, photographers and agents adhere to ethical 
standards and good business practices.  Choose a PACA-member 
agency to avoid scams. 

http://www.pacaoffice.org/






This list from the PACA site contains most of the top 
stock agencies in the U.S.  This list gives you a link to 
the Agency, phone numbers, location and contact 
info.

Try and stick with PACA-member agencies, if you have 
a copyright problem or fail to be paid for a usage, 
PACA will go to bat for you.

Review the Agency websites and library content and 
find several agencies that look compatible with what 
you shoot.  Next, contact these Agencies and ask for 
them to send you their submission guidelines.  



Shooting a technically great image of a good 
subject does not necessarily make it a good 
stock image.

Let’s test your understanding of what needs to 
go into a successful stock image.  

Looking at the following images, tell me what 
ideas & concepts might be marketed using the 
image and what industry might want to use it?

Also, take a guess on which image earned the 
largest amount of money for the photographer.






















	STOCK PHOTOGRAPHY
	What is Stock Photography?
	What photography skills are needed?
	Types of Images
	Industry Specific
	Licensing fees
	How to Succeed
	Slide Number 8
	Do your research to determine what is selling and what might present a problem.
	Slide Number 10
	Slide Number 11
	Research:  PACA
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26

